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D
ear readers, 
 

I hope you are well and 

enjoying the summer. We 

have been very busy at the GFSB and 

have grown our Board to help to cater 

for the extra projects and increase in 

members that we expect over the 

coming months. I remember the past 

when it was difficult to find volunteers 

to join the Board, this time we are 

oversubscribed! I will take that as a 

good thing, where members feel that 

they want to be active and believe 

they can make a difference.

As many of you know in 2018 we 

contracted Kerching Retail to create a 

study of Main Street, this led to the idea 

of forming a Business Improvement 

District. We are incredibly excited and 

proud that the idea has finally become 

a reality. Downtown Gibraltar has just 

been launched. We truly believe that 

this will really improve our city centre 

and will be a great success. We wish 

the whole Downtown Team all the 

best in all their upcoming projects.

We are happy to announce that the 

GFSB Podcast season 2 is going really 

well. We have had a large number of 

listeners and good feedback. Thanks 

to all our contributors and to all the 

listeners too. Please let us know if 

there is anything or anyone you would 

like us to include in a future episode. 

Thanks to Gibraltar International Bank 

for their continued support.

We recently held our annual 

Innovation Awards sponsored by 

Gibtelecom, and it has been amazing 

to see so many applications. Despite 

the uncertainty, challenges and costs, 

we still see people taking the plunge 

and starting businesses in Gibraltar. 

The GFSB are here to help encourage 

entrepreneurship, to make Gibraltar 

a great place to do business, and to 

endeavour to make it a smooth, easy 

and enjoyable experience.

I want to thank our Board for the 

continuous effort to do the best they 

can for the local business community. 

We are trying hard both publicly and 

behind the scenes, please let us know 

what we can improve.

We hope that this summer will be 

good for your business, and that you 

will find time to enjoy yourself too.

Keep doing what you love,

Julian Byrne
Chairman
 

+350 20079000
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#BetterQuestions 
EY Gibraltar 
+350 200 13 200 
Visit ey.com/gi

ey.com/en_gl/climate-related-reporting
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L
ast month saw the launch of 

Downtown Gibraltar, the new 

branding given to the business 

improvement district (BID) 

encompassing Main Street and its 

surrounding areas. 

The Downtown Gibraltar BID will 

enter an exciting new era as the heart 

of Gibraltar is transformed into a 

cleaner, greener area that business 

owners, residents, and tourists alike 

will benefit from. In addition, the BID 

will see significant changes with regard 

to business support, and projects 

and events that will drive footfall 

to key areas, amongst many other 

improvements.

The project will direct £4m of 

investment back into the Downtown 

BID area over the next five years, the 

length of one term, after which local 

business owners may decide whether 

or not to vote for a second term. This 

funding from BID levy payers with 

a contribution from HMGoG, will be 

used to deliver the objectives initially 

outlaid in the Business Plan (scan the 

QR code at the foot of this article to 

view). This will include landscaping 

and beautification projects, improved 

waste management, better marketing 

of the BID area and its businesses, and 

INTRODUCING:  

THE DOWNTOWN GIBRALTAR BID 
PROJECT FINALLY LAUNCHES, 
HERALDING A NEW START FOR MAIN 
STREET AND ITS SURROUNDING AREAS.
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preferential supplier schemes to 

help local businesses save on their 

necessary outgoings.

The launch event, hosted at the 

Gibraltar Garrison Library was well-

attended, with over 80 local business 

owners turning up to show their 

support and learn more about what 

the BID will offer. The enthusiastic 

atmosphere was complemented 

by catering from My Wines, and 

music provided by the Musicians 

Association of Gibraltar, performed 

by the talented Lorena Rodriguez.

A warm welcome from Chairman 

George Russo was followed by a 

positive address from the Minister 

for Business, Tourism and the Port, 

Vijay Daryanani. Mo Aswat, Project 

Director, presented guests with some 

key information about the BID project 

before introducing guest speaker 

Jace Tyrell, CEO of the New West End 

Company.

The New West End Company, BID 

for West End and Mayfair area, has 

successfully fostered the largest 

and most lucrative BID in the world, 

unlocking the barriers to economic 

growth and further strengthening the 

commercial success of the area. As 

such, Jace was able to illustrate the 

numerous benefits such a project can 

have on a jurisdiction like Gibraltar.

Project Head Stuart Byrne took to the 

mic with a short presentation to further 

elucidate the aims and objectives of the 

Downtown Gibraltar BID Company over 

the course of ‘Phase One’, which was 

shortly followed by a Q&A panel.

The panel was hosted by Board 

Member and PR & Communications 

Manager, Sophie Clifton-Tucker, who 

directed some burning questions at the 

panel (comprised of Minister Daryanani, 

Mo Aswat, George Russo, Jace Tyrell 

and Stuart Byrne) regarding the BID’s 

capabilities, projected outcomes, and 

figures.

It’s now all systems go for the 

Downtown Gibraltar BID Company, who 

have already begun the diligent work 

that will see transformative plans for 

our town centre come to fruition.

To register your business visit 

downtown.gi, or for any questions email 

hello@downtown.gi.
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By David Revagliatte 

LEGAL BALANCE:   
BUSINESS DEVELOPMENT 
FOR LAW FIRMS 

T
he term ‘Business 

Development’ is the catch-all 

name for all those activities 

designed to, well, develop 

your business. While that’s simple 

enough, the range of activities included 

in this business area is immense, and 

things start to get more complicated 

depending on which industry sector 

you’re in.

To get it right, you’ve got to understand 

your potential customers and find 

the right balance of activities that’s 

appropriate for your particular sector. 

Gibraltar-based firm Legal Balance 

specialises in Business Development for 

the legal sector. 

Its co-founder, Scott Simmons, is an 

ex-lawyer who turned his enjoyment of 

winning new work into a business 

advising lawyers on how to build their 

client base. We met at his offices based 

just off Main Street. 

Early career 
“I was really fortunate when I started 

out in law”, says Scott when asked 

about his early career,  “I had an 

incredible mentor who taught me that 

being a lawyer wasn’t just about doing 

the work that was put on my desk. It 

was about getting to know the client, 

understanding everything that was 

going on in their world, so that, if they 

needed something beyond the matter at 

hand, you were able to help them. That 

was always my passion. I started my 

legal career in residential conveyancing, 

then went to commercial property and 

corporate support. When my wife and I 

came to Gibraltar from the UK in 2009, I 

moved into company management and 

then across to corporate work, but that 

type of work was never my passion. I 

preferred getting to know clients and 

coming up with ideas - making real 

connections.”

I asked Scott about why he felt he 

wanted a change from his legal career, 

“I’d been practising for about 9 or 10 

years, and I just knew I’d completely 

fallen out of love with the technical side 

of the law. Pre the ‘08-’09 recession, 

lawyers on both sides were working 

together to get deals over the line. 

That’s how it should be, but, post the 

recession, when the work started to dry 

up, getting deals done became so much 

more difficult, and I remember saying 

to my wife, “I know what I want to be 

doing. I want to be focused on business 

development.”

Making the change
Making a career change isn’t always 

easy and often takes time. “When we 

left Gibraltar at the end of 2012, I got 

the opportunity just to do pure business 
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development. The interesting 

thing was that, when I started, all 

those things that had felt really 

natural to me, all of a sudden, 

came under the spotlight. I had 

to go through a whole process 

of learning to really understand 

what selling within professional 

services actually involved, I had 

to widen my perspective on it 

all.”

Cross-sector experience
One of the ways that Scott 

started to widen his perspective 

was through gaining experience 

in different industries, “I wasn’t 

just working with law firms. I was 

working with estate agencies, 

company management - you 

name it! I headed up a national 

training services company for 

the veterinary industry. I headed up an 

international membership organization 

for corporate finance. I wanted to 

experience it all, so that I could see it 

from different angles. I was experiencing 

the client experience just as much 

as sales, and all of these things were 

helping me to understand clients better.”

I asked Scott about why he started 

the business, “My wife Amanda and I 

set up Legal Balance with the focus on 

business development and marketing, 

purely for law firms. We wanted to do 

things differently, to demonstrate a way 

to sell that just wasn’t done at the time. 

To get out there and show a different 

perspective, methods that weren’t 

really being used in the UK professional 

services market. The aim was always 

to be proactive in our approach, 

being client-focused and finding 

opportunities that, perhaps, clients 

hadn’t thought of themselves.”

Getting to know your clients
I ask about what business 

development is for him, “Honestly, 

it’s about getting to know the clients. 

All you have to do is just ask a few 

questions and people start talking, 

and they give you all the information 

that you need to be able to help them. 

They’ll tell you everything. Then what 

you have to think about is: how can I 

help? That’s the big question!

“If you are focused on how you can 

help a potential client, then maybe 

90% of the time, they don’t need your 

services right there and then, but you 

could introduce them to others that 

can help. That’s where you become a 

trusted advisor, too. They say to you, 

“I know it’s not what you do, but do you 

know someone who can help with this?” 

They might do that two or even three 

times, but they’re coming to you. You 

then know that, when the time’s right, 

they’re going to come to you for your 

legal service offering because they trust 

you to look after them.”

Returning to Gibraltar
“We’ve always loved Gibraltar,” says 

Scott. “When we went back to the 

UK, it was because my focus was on 

building our business in the UK. At the 

time, I didn’t think I could do that from 

Gibraltar. And we were talking about 

having our fourth child, so wanted to be 

closer to family. But we’ve always loved 

Gibraltar. Our plan was always to come 

back, but we thought it would be when 

our youngest turned 18. If it had 

just been one lockdown and one 

homeschooling, that time frame 

probably would’ve remained, 

but once we hit three lockdowns 

and two home schools, look, we 

thought, ‘why not now?’. It is 

now much more widely accepted 

to work from anywhere. People 

don’t care where you are; they 

care about the outcomes you 

produce for them.”

Consistency is key
According to Scott, a consistent 

approach to business 

development is key. “The biggest 

mistake lawyers make is thinking 

you can turn the tap on and off 

whenever you feel like it. When 

the workload drops, what’s the 

first thing lawyers do? They start 

doing loads of business development. 

And then, as the work starts to pick 

up, they stop doing it. The world’s very 

different to how it was 20-30 years ago. 

Buyers have a lot more options. To be 

successful now, you have to be doing 

business development consistently.”

Find out more about Scott and Legal 

Balance at: www.legalbalance.co.uk
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By David Revagliatte 

FOUNDER INTERVIEW:  
NAVIN MAYANI, 
PLANIT 

G
ibraltarian entrepreneur 

Navin Mayani is one to 

watch. At just 35, he has 

achieved a degree in 

Psychology from Bath University, is 

a fully-qualified psychotherapist as 

accredited by the British Association 

of Counselling and Psychotherapy 

(BACP), has served as Chief Executive 

Officer for Care Innovation Hub, has 

worked in corporate real estate, events 

production and the non-profit sector 

in Peru. Oh, and he’s also the founder 

of business consultancy firm, Planit. 

After recently attending one of Planit’s 

events, I was interested in finding out 

more about his experiences to date and 

his plans for the business.  

What were you doing before 
founding Planit?
Prior to forming Planit, I worked 

as Chief Executive Officer at Care 

Innovation Hub, an accelerator in the 

United Kingdom collaborating with 

entrepreneurs from a cross-industry 

network to solve key issues in social 

care. We worked with some of the most 

influential care providers in the UK as 

well as the Department of Health and 

Social Care. Before that, I delved into 

the corporate sector working in B2B real 

estate, attracting foreign investment 

from USA, Canada, Europe and Asia into 

India. I have also enjoyed stints working 

in conference production in Europe, 

recruitment in London, and the non-

profit sector in Peru. 

As you can see, I love variety. In my 

twenties, the people around me felt 

I lacked direction, which I also felt at 

times. Looking back, I embrace being an 

excellent jack of all trades. I immersed 

myself into every job like it was my 

own business and was determined to 

achieve the best possible outcome. Over 

time, I am working smarter, not harder, 

however, I still end up working late hours 

because I love what I do. 

Tell me more about Planit
Planit is a consultancy business 

specialising in project management, 

business growth, corporate governance, 

employee engagement and retention 

and investment readiness. The aim 

is to support organisations create a 

better working environment to optimise 

performance, streamline operations and 

maintain customer loyalty.

Planit’s tagline is ‘life made 
simple’ - what do you mean by 
that?
Planit’s logo is in calligraphy font and 

with a feather, symbolising simpler 

times. We live in a world that is 

impressed by complexity and dismissive 

of simplicity. By creating a workplace 

that encourages open communication, 

authentic conversations and strategic 

decision-making, businesses have the 

capacity to survive, thrive and flourish in 

an ever-changing environment. 

Why did you start the 
business? 
I started the business because I was 

made redundant in London when 

Covid-19 hit. I decided to return home 

for a short break, hoping to enjoy a 

pleasant summer in 2020. As I started 

to re-live the joy of being in Gibraltar, 

a friend and I had the idea to create 

a contact tracing app for Gibraltar. I 

remember visiting several restaurants 

which had notebooks and small 

pieces of paper which were unreliable 

in protecting people’s personal 

information. We brainstormed the 

simplest way to help customers check in 

to catering establishments and prevent 

the paper-based systems in place at the 

time. 

A couple of months later, Planit Gib 

app was born. We created a seamless 

check-in experience within seconds 

of downloading our app. At the time, 

it was a requirement for catering 
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G I B R A L T A R ' S  B E S P O K E  T A I L O R I N G

As the world opens up post-pandemic, many of our professional
clients require updates on their formalwear. At Match, Marble
Arc’s tailoring division, we provide many benefits that are simply
quite hard to come by elsewhere.

The private showroom is conveniently situated above our store
on Main Street. A one-to-one consultation can be easily arranged
by email to match@marblearc.com. Our team, who have a
wealth of experience and often know our customers personally,
can assist you ably. The whole process often takes a lot less time
than many think it would, thanks to their understanding of you,
and your needs.      

Customers really appreciate our range of British tailoring, and the
ability to mix and match suit sizes, fabrics and, in some cases, even
fits. We can take care of any alterations - one worry less for you. If
you need a suit for a social occasion, such as a wedding or a
corporate event, then we also offer fancier fabrications in suiting
and shirts.

Book an appointment for The Match Experience. We guarantee
you, it’ll be a lot more satisfying than shuffling around the airport
duty free shop!

"Marble Arc's 
new tailoring 

division" 
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establishments to get rid of customer 

details every ten days. Our app also 

deleted all check-in information every 

ten days. Within a couple of months, 

Planit’s app was rolled out across 

several catering establishments. There 

was some resistance to adopting tech 

in some catering establishments, and 

most preferred to stick to paper. I guess 

it was a mediocre success. I wish it was 

rolled out at a larger scale, however, I 

am proud that Planit’s first endeavour 

served our local community. Once the 

pandemic subsided, I decided to launch 

our second phase of the business, which 

is our consultancy arm, mentioned 

above. 

I saw online that you’ve 
worked with Virgin in the UK, 
can you tell us more about 
this?
Virgin Start-Up is based in London and 

was Planit’s first client. They seek to 

support Founders to secure funding 

and scale their business. I worked 

with several Founders who sought 

to receive loans from Virgin and also 

wanted to become investment ready for 

prospective investors. These businesses 

were either pre-trading or had started 

trading for a couple of years. I loved 

meeting everyone I worked with and the 

team at Virgin are some of the friendliest 

professionals I have met.  Virgin StartUp 

signed up for the Better Business Act. 

The aim of the Act is to change the UK 

Law to ensure every company in the UK 

aligns its interests with those of wider 

society and the environment. 

What’s your experience of 
setting up and growing a new 
business in Gibraltar?
Starting from scratch (again!) is 

always going to be hard, lonely and 

sometimes frustrating. However, my 

focus, determination, hard work and 

unending commitment to my personal 

and professional growth make any fears, 

doubts or apprehensions melt away like 

they never existed. My biggest talent is 

my work ethic. I learned this from my 

father. I have seen him work extremely 

hard his whole life to ensure his family 

has all their needs met (and he still 

does!). 

Setting up Planit has been a great joy 

(minus the paperwork!). My clients have 

predominantly been from abroad, as 

that’s where I have spent most of my 

professional life. However, through 

Planit’s Fireside Chats and annual 

Executive Exchange, momentum has 

been generated in Gibraltar and clients 

are emerging. 

Executive events seem to be 
part of what you are doing 
recently - what are you hoping 
to achieve?
The aim of these is to provide an 

intimate gathering of C-level and 

senior executives to engage in candid 

conversations about their strengths, 

challenges and opportunities for 

growth in a safe, non-judgemental and 

professional environment. I want to add 

value to, not replicate, the great variety 

of events currently provided by different 

organisations in Gibraltar.

“CYE-CYL is an acronym for Change Your Energy, 
Change Your Life. It’s a charity that focuses on 
empowering young people to become free from negative 
self-perceptions, limiting beliefs and doubts. We aim to 

inspire them to live with confidence, drive and ambition. We provide training and 
development programmes, primarily in the summer which are split into three 
weeks. Week 1 is the Outdoor Challenge, where we take them on a residential 
stay to engage in all sorts of fun activities including kayaking, paddleboarding, 
mud trails, ziplining, late-night stargazing and much more. Week 2 is the 
Innovation Challenge, immersing participants into the world of entrepreneurship 
and fundraising for other local charities. Participants have raised funds for our 
friends from other charities including Helpmelearnafrica, The EV Foundation, 
Cancer Relief and more. Week 3 is the Community Challenge, where participants 
choose between photography, drama, art or sports and using these skills create 
a FunDay with community partners to volunteer. In the past, participants have 
volunteered in Mount Alvernia, Clubhouse, the Nautilus Project and many 
others. At the end of each day, we run the Feelgood Space, a 45-minute self-
development workshop to check in on participants’ well-being and support them 
as they evolve through the different stages of the Summer Challenge. 

At the end of the programme, we have a graduation ceremony, inviting 
dignitaries, sponsors and family to celebrate all their achievements. It’s incredible 
to see how transformative the Summer Challenge is for our young people. Our 
team have an excellent capacity to provide a person-centred approach to ensure 
everyone has the best possible experience during their time with us. I have 
always seen my mother volunteering for charities since I was a young boy. I am 
inspired by her selflessness to serve and I hope to continue doing the same.” 

NAVIN IS ALSO THE 
CHAIRMAN OF LOCAL  
CHARITY CYE-CYL. 

Get involved at: https://cyecyl.Org/apply
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As someone who works 
closely with business leaders 
and staff, what are some of 
the common challenges they 
face? 
We currently host Fireside Chats for 

CEOs, HR Directors and Marketing 

Leaders. Every time we finish, I always 

feel inspired by 

the authentic 

conversations in the 

room, even amongst 

competitors. We 

have had CEOS 

of competing 

organisations 

showing empathy 

for each other’s 

challenges and 

mutual respect for 

their work. I won’t go 

into detail as to what 

their challenges are. 

What happens in our 

events, stays in our 

events haha, but in all 

seriousness, I respect 

the confidentiality of 

what people bring 

into the room. You’d 

have to be a part of it 

to find out more. 

What are your hopes for 
Planit?
Planit is a business that organisations 

rely on to continue thriving and 

flourishing during ever-changing and 

unpredictable times. Planit can help 

provide a birds-eye perspective for a 

deep-dive analysis on your business to 

maximise your potential to thrive and 

flourish. To encourage growth, maintain 

longevity and serve sustainably, 

businesses must evolve responsibly. 

Have you got any words of 
advice for anyone who’s 
thinking of starting their own 
business?
Create ideas that you will manifest into a 

successful business through consistency, 

resilience and sheer determination. 

Everyone has great ideas, but few have 

the courage and focus to implement 

them. Make sure you have a supportive 

network of people that will celebrate 

your growth rather than doubt your 

innovation. Don’t be disheartened by 

setbacks and don’t allow your fears to 

lead to chronic procrastination. Make it 

happen…today!

Find out more about Planit at planit.gi

www.montarikservicedoffices.com
+350 200 61061 info@montarik.com

Are you looking for
•  High Quality Serviced Office Space

•  Affordable Coworking Spaces Available

•  Managed by a professional and friendly team

•  Situated in a prime location in the heart of Main Street

•  Flexible licence terms

    and many more advantages...!

Affordable Fully Flexible 
Office & Business
Licensing Solutions

If you are looking to rent office space in Gibraltar then 
Montarik Serviced Offices are here to help.
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By Leanne Rocca 

EDEN BEAUTY ACADEMY:  
TEACHING US THE MANY 
WAYS OF SELF-CARE

E
den Beauty and Eden Beauty 

Academy were established 

in 2021 by owner Ann-Marie 

Finlayson. A qualified and 

experienced beautician with over 17 

years of experience, she decided to 

take the plunge and start her own 

business. And ever since the beginning 

of Eden Beauty in 2020, the salon 

has branched out immensely, with 

numerous products and treatments 

available. 

I met with Ann-Marie to discuss further 

about Eden Beauty, its product range, 

and the exciting new beauty academy.

So, tell me more about your 
beginning of your career and 
what cemented the idea that 
beauty was the career for you?
‘I started my beauty career in 2003 and 

completed two years at college getting 

qualified in N.V.Q 2 and N.V.Q 3 Beauty 

Therapy. Following the completion 

of my courses, I worked in a number 

of beauty salons within the UK. This 

enabled me to gain more experience 

and knowledge and to further my career 

by undertaking more qualifications 

(Dermalogica Skin care and Collin Skin 

care just to name a few). I very quickly 

realised that this career is perfect for 

me. I love making others feel good 

about themselves, whether that’s by 

providing them with relaxing treatments 

or just by listening to clients day-to-day 

conversations. You see so many clients 

over time, you get to know them well 

and eventually they become much more 

than clients; they become friends’.

And where did your 
career start in Gibraltar 
and how did it move into 
starting your own business?
‘In 2011 I moved over to Gibraltar and 

started working in a local beauty salon, 

started part time and worked my way 

up to management which was fantastic 

and a brilliant achievement. It enabled 

me to hugely expand my knowledge 

of all aspects of the salon, from 

treatments all the way up to running 

a salon. After nearly 8 years in this job 

role, I decided to take the big leap and 

go self-employed; renting a room at 

another local salon. This really gave 

me a taster of what was to come with 

running my own business and it was 

fantastic!

In 2019 I took the amazing and 

daunting step of opening my first salon; 

Eden Beauty. It was so exciting to turn 

my years of ideas finally into a reality. It 

was not long before I decided that just 

giving standard salon treatments was 

not going to be enough; I wanted to 

create something really special for my 

clients so I launched a unique SkinCare 

range in Gibraltar. It was a long process 

with fantastic results and I am delighted 

with how well it has been received. 

Eden Beauty products are available in 

in both male and female skin and body 

care products, and the whole range is 

organic and vegan-friendly’.

And 

since the 

establishment 

of the company; Eden Beauty 

has undertaken huge amounts of 

treatments and special products and 

brought a great variety to the salon 

and to Gibraltar. From your traditional 

manicures and pedicures, waxes, 

facials; all the way to your spray tans 

and even ear candling! There really is 

something for everyone!

So where did the interest 
to expand the products and 
services being offered by Eden 
Beauty start?
‘With lockdown happening in 

2020; which was only four months 

after I opened the salon; I took this 

opportunity to really work on my 

business and create new ideas. I also 

wanted to try and support other 

therapists in Gibraltar by setting up a 

group on Facebook for others to join 

and take new ideas from. I also was 

fortunate to have managed to take 

some more courses; one of these being 

‘The Million Dollar Facial’. I first came 

across this type of facial at a Beauty 

show I attended a few years previously; 

and was extremely excited to be the 

first in Gibraltar to be able to offer this 

kind of facial to my clients. And it was 

a great decision to do the course as it 
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has become one of my most popular 

treatments!’

Not content with busying herself 

learning new treatments and running a 

busy salon; Anne-Marie also manages 

a busy Instagram and Facebook page; 

meaning her clients can engage with 

her constantly and are always aware 

of Eden Beauty’s latest offerings. The 

unique booking system used by the 

salon makes it simple and quick to book 

yourself in for a bit of pampering or to 

try something new! 

So for anyone looking to book 
themselves in for something a 
bit different, what is the latest 
in Eden Beauty’s long-line of 
treatments?
‘My most recent course is something 

that I have been wanting to do for 

a while. Reiki healing treatment is 

a gentle, non-invasive and yet very 

powerful treatment. I spent a whole day 

with fellow Reiki trainers, and our Reiki 

master plus follow up on zoom calls. 

It is one of my favourite treatments to 

also give to clients as the results are 

always so positive and rewarding’. Also, 

another service we have recently added 

is our subscription boxes. I launched 

this back in February 2022, but 

unfortunately the launch was slightly 

delayed due to stock coming over 

to Gibraltar. Within  these boxes you 

will receive various different products 

every 3 months, it is a great way to try 

products you would not normally, learn 

about new treatments and see what 

works best for you’.

And please tell me more about 
your fantastic beauty academy; 
Eden Beauty Academy!
‘In 2021 I launched Eden Beauty 

Academy, my aim was to bring my 

passion and knowledge to other 

student therapists here in 

Gibraltar. The academy is 

mixed with online theory 

to gain the qualification; 

and through practical 

sessions of a one to one 

or within a small group 

at the salon. I offer 

accredited beauty training 

to therapists with many 

beauty courses on offer; 

and I also offer a business 

start-up course to guide 

them in the right direction. 

Currently I am teaching a 

lash-lifting course, a gel polish course 

and a spray tan course which will all 

finish in June. Eventually; I would like to 

expand over to Spain and perhaps even 

further afield. It is really brilliant how 

this has worked out as the academy 

actually was not in my plans when I 

started the salon. It was something I 

kept being asked about and I decided 

that if the demand was there then 

I could help people on their way to 

becoming qualified’.

And why do you think the 
beauty industry is so popular 
here in Gibraltar?
‘The beauty industry is constantly 

moving and changing, for me 

personally I am always looking at 

bringing something new and different 

to Gibraltar. There’s a fair few beauty 

salon’s in such a small place and it’s 

amazing that we are all still busy and 

keeping our dream salons thriving!  

The main reason I think we all have an 

endless supply and demands of clients 

is that people in general are far more 

interested and concerned with their 

well-being since COVID 19 started. 

And I think people make time for their 

little bit of pampering and ‘me-time’, 

it has become more important to 

people to look after themselves since 

the pandemic. Also, it is so easy to get 

treatments done either in your lunch 

break or after work; so it is convenient 

for everyone’.

With such an exciting few years behind 

them, it is clear to see that Eden Beauty 

and Eden Beauty Academy will carry on 

adapting and bringing new products to 

Gibraltar for a long time to come!

You can contact Eden Beauty and Eden 

Beauty Academy on their Facebook, via 

email and on their Instagram pages:

‘Eden Beauty’ and ‘Eden Beauty 
Academy’ (Facebook)

Bookings.saloniq.co.uk and 

Edenbeautyacademy.gib@gmail.com
@eden_beauty_gibraltar and  

@eden_beauty_academy
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H
aving worked for Sancus for 

over six years and, before 

this, two high street banks, 

I am often asked what the 

difference is between a traditional high 

street lender and an alternative finance 

provider like Sancus.

The alternative finance sector grew 

out of the financial crisis of 2007 

when banks reduced their overall 

lending exposure, and many property 

developers and entrepreneurs found 

accessing capital for projects much 

harder. Financial innovation ensued 

whereby new players in the market saw 

an opportunity to match lenders with 

borrowers outside of the traditional 

model. Many of the businesses that 

grew were founded by entrepreneurs 

with a background in the “old” model 

with experience of how it could be 

improved.

Sancus differs primarily from traditional 

finance providers in that it offers both 

property financing and co-funding 

opportunities, effectively “matching” 

borrowers with funders on a loan-by-

loan basis.

Sancus was launched originally in 

Jersey, like Gibraltar in the respect 

of being an offshore jurisdiction 

with its own legal system, a small, 

well-connected population and 

comparatively large financial sector. 

Creating opportunities to match 

property developers and entrepreneurs 

with private clients and High Net Worth 

Individuals (Sancus Co-Funders) was 

a natural fit. The additional benefit 

of being a small, well-connected 

community meant that borrowers and 

their properties were often known and 

familiar to the lenders, giving comfort 

around the security of the asset.

Sancus has a three-tier funding 

structure comprised of Co-Funders, 

institutional funding lines and its 

own proprietary capital, with Sancus 

participating with its own capital 

in every loan written alongside Co-

Funders.

Sancus Borrowers include property 

developers and investors, construction 

specialists and professional landlords 

carrying out work such as ground-

up developments up to 50 units, 

structural renovations, light and heavy 

refurbishments and office to residential 

conversions.

As Sancus is much smaller than 

traditional lenders with a more nimble, 

pro-active decision-making process 

and personalised service, loans are 

completed quickly with more flexibility 

and adaptability built around the 

Borrower’s requirements. 

We have financially supported some 

significant projects in Gibraltar over the 

years, some recent refurbishments and 

developments come to mind as notable 

examples of the work we do.  

Case Study 1 - Refurbishment
A substantial but tired property which 

had been on the market for two years 

with no buyers needed a substantial 

upgrade before the sale.

The selling agent recommended a 

full refurbishment of the property 

accompanied by conversion into luxury 

apartments. As the existing property 

owners were not developers, they 

contracted an experienced independent 

project management and construction 

company to undertake the project. 

The apartments were sold within weeks 

of going to market and the loan repaid 

from the proceeds of sale.

Case study 2 – Development 
and Refurbishment
An existing client of Sancus, who 

owned a property in town with retail 

shops on ground floor and a small 

number of apartments on the 1st floor 

was looking to add further floors to 

the property to increase the number of 

apartments in the building.

The client was seeking to keep the 

apartments and rent out as a source of 

income. The loan from Sancus funded 

the development of the project, with 

additional funds available for the 

refurbishment of all the units. 

On completion of the project, the client 

sourced long-term financing from a 

traditional lender, with funds received 

repaying the Sancus loan. 

Case study 3 – Development
A new borrower approached Sancus for 

funding to assist with the purchase of 

a site in the heart of Gibraltar with an 

additional funding request to build an 

apartment block. 

The ground-up development included 

a mix of apartments, retail and storage 

units. 

The development took place 

throughout the Covid pandemic so 

was affected by “lockdowns”, access 

to building materials and labour 

availability so there were some delays 

as the project neared the loan term 

agreed. Sancus supported the Borrower 

throughout this period with an 

extension to the loan, allowing them to 

concentrate on completing the project 

in preparation for sale.

The loan was repaid from proceeds of 

sale of the apartments.

-------------------------------------------------

These are just a few examples of the types of 
projects we have had experience of funding 
in Gibraltar. 

We also offer bridging finance, allowing 
borrowers fast access to funds to take 
advantage of new property investment 
opportunities when they need to move 
quickly.

Many people ask me if I still enjoy what I do 
and, to be honest, I am enjoying my career 
more than ever as I really feel as though we 
are adding value to individuals’ property 
aspirations as well as helping the local 
community by contributing to Gibraltar’s 
need for housing and helping to refurbish and 
beautify older properties. I absolutely love 
what I do!

IN FOCUS  
NON-TRADITIONAL
LENDING
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Risk Warning: If you are co-funding, you could lose all or part of your capital. Indicated returns, unless otherwise stated, are shown before any provision for bad debts and 
may be subject to tax. Sancus do not provide private mortgages. Sancus Lending (Gibraltar) Limited is a company registered in Gibraltar, company registration number 
112755 with registered office at Third Floor, Heritage House, 233/3 Main Street, Gibraltar, GX11 1AA.

Specialists in lending offshore
Sancus is a niche alternative lender offering 
bespoke bridging and development finance. 

For further information please contact Lino Brydges at  

lino.brydges@sancus.com or call +350 5647 0000

sancus.com

Bridging and Development Finance  
for Developers, Construction  
Specialists and HNWI’s
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SKETCH:   
BRINGING SERIOUS

FUN TO MODERN 
MARKETING IN 

GIBRALTAR

I
n the modern world of business, 

marketing has become the forefront 

of importance to the majority of 

companies. In a place as small 

as Gibraltar, standing out from the 

competition can be a difficult task; and 

this is where ‘Sketch’ comes in. Whether 

it is your social media platforms that 

are in need of an overhaul, the business 

needs a rebrand or you need an 

advertisement made for a new product; 

‘Sketch’ can do it all and more! I met up 

with founder Shereen Pizzarello to find 

out more about their services.

Its clear to see as soon as 
you visit the ‘Sketch’ website 
they have worked with some 
fantastic and successful 
Gibraltar businesses. So where 
did the idea stem from?
‘Sketch Marketing was a slow process 

to get going, and then happened all 

at once! Having been in the marketing 

business and worked for several 

companies in Gibraltar since I graduated 

from University back in 2010, the idea of 

Sketch has always been with me.’

‘Sketch’ also do a lot of work in the 

community locally and support charities 

such as ‘The Breast Cancer support 

group’. Shereen has also become 

a business advisor for the ‘Young 

Enterprise’ teams, advising and inspiring 

the younger generation to reach for 

the stars with their entrepreneurial 

aspirations.

Many people have business 
ideas but never have the 
courage or perhaps the drive 
to carry them through; what 
inspired you to take the 
plunge with ‘Sketch’?
‘For one reason or another, I always 

seemed to chicken out; until I realised 

that I had absolutely nothing to lose! So, 

building on connections I had already 

developed throughout my career, I 

launched Sketch Marketing in 2019, with 

just two clients! Amazingly enough, 

Sketch Marketing survived during the 

last two years of COVID, and is finally 

finding its feet as a known Marketing 

Agency in Gibraltar. Sometimes, I still 

think I’m dreaming!!’

And the business is going from strength 

to strength. With over 23 well-known 

and well-established businesses in 

Gibraltar on their books, 2022 is 

looking bright for ‘Sketch’! But running 

a successful business also can mean 

finding your ‘niche’ or angle of success 

and building that area up. Although 

there are many marketing agencies 

here in Gibraltar, ‘Sketch’ has created a 

solid platform for themselves through 

their successful variety of marketing 

strategies, their brand ‘storytelling’ and 

their wide overall product range.

By Leanne Rocca 
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So what can ‘Sketch’ offer to 
local businesses?
‘At the start, I think we wished to 

conquer the world and wished to 

specialise in everything we could. 

However, over time we have found 

that our strengths lie in creating social 

strategies that work for clients through 

full management of social media 

platforms. We analyse past work and the 

competition in the industry specifically 

that our customers are in.  We create 

new engaging content; and launch and 

manage sponsored advertisements.  

We reflect and analyse what works and 

what doesn’t in a rapidly and constantly 

changing field.

But we do not stop solely at 

social media 

management, 

we have various 

areas to generate 

engagement 

from potential 

clients for each 

business. We also 

pride ourselves in 

specific business to 

business marketing, 

from establishing 

leads to direct 

email marketing’.

So what 
makes ‘Sketch’ 
different and 
unique in 
comparison 
to the other 
marketing companies out 
there currently?
‘We have created a portfolio of 

packages that highlight our strengths, 

from our one-off marketing consultancy 

package through to our Social Media 

Bundles and not forgetting our Business-

to-Business Bundles. 

But most important of all, we connect 

with our client’s audiences in so many 

different ways; keeping them engaged 

and part of the business community as 

best as possible. We also try to share 

industry knowledge, such as helpful hints 

and tips, and the best strategies to use 

on our social media channels.’

And unlike many other businesses, 

‘Sketch’ have enabled themselves to be 

available to their clients on a personal 

one-to-one basis; meaning any new idea 

or marketing decision you may make 

will be implemented while its still fresh in 

your mind! They use powerful Search-

engine optimisation tools to ensure that 

your website and social media platforms 

are constantly engaging and interesting 

to both new and retained clients.

How is marketing in Gibraltar 
being received by businesses?
‘In some respects, Gibraltar’s marketing 

scene is only just finding its feet and its 

momentum. With 

several agencies 

over the last few 

years establishing 

themselves in the 

industry, Gibraltar 

is beginning to see 

the value of good 

marketing both on 

physical and social 

platforms, this could 

be through eye-

catching signage 

in Main Street or 

on a well-thought 

out engaging 

Instagram page. I 

think everyone is 

excited to see where 

the industry is going 

for Gibraltar and 

the impact this may have on bringing 

tourism back to the Rock and seeing 

local businesses thrive once again.’

And social media presences have 

become far more apparent since the 

Pandemic, with businesses now relying 

on these platforms more than before 

to engage with their customers and 

entice them to their stores. Many local 

businesses have become far more 

active here in Gibraltar on pages such as 

Facebook; be that through giveaways 

or competitions and it seems to be 

working! The powerful marketing tools 

created by companies such as ‘Sketch’ 

are really having their time to shine and 

the return on investment is proving 

great.

And last but not least, what 
can we expect to see from 
‘Sketch’ in the future?
‘I hope to see it growing! In the last 

six months, the company has grown 

to the point where I have been able 

to fully employ my co-director (and 

sister!) Karissa full-time. We are hoping 

with both of us on board, that Sketch 

Marketing will keep building great 

partnerships, collaborations and content 

for our clients. We truly believe that no 

client is too small or too big for us to 

help, and marketing adds a tremendous 

amount of value to any business or 

service no matter the size. We are 

always excited to work with new people 

and new markets as, even though 

challenging, it’s gives us the chance 

to think outside the box with new 

campaigns in new industries.’

To find out more about ‘Sketch’ and how 

their services can benefit your business 

you can visit their website at  

www.sketch.gi or on their Facebook 

page ‘Sketch Marketing’. Alternatively 

they are also available on the Instagram 

page ‘@sketchmarketinggib’.

With thanks to Shereen Pizzarello, 

Co-director and founder of Sketch 

Marketing.
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BUSINESS INNOVATION 
AWARD 2022
                Katie Buller

Sponsored by      

I
n April, the GFSB hosted the 2022 Business Innovation Awards, 

sponsored by Gibtelecom, to shine a light on Gibraltar’s most 

innovative local businesses. This year, entrants focused on 

implementing new and innovative sustainable practices into their 

businesses, to reduce their impacts on the environment. 

The Business Innovation Award commends businesses who 

incorporate new business solutions to add real value to their 

customers, industry and Gibraltar as a whole. Entries map out how 

exactly the business has embraced modern innovation and the judges 

look for quality, market impact and the challenges overcome before 

awarding £2000 worth of IT and communications equipment from 

Gibtelecom and one year’s free advertising in the GFSB Intouch 

Magazine to the worthy winner to further promote their innovative 

approach to business.
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DigiDemics

This year’s Business Innovation Award 

winner was DigiDemics, an eLearning 

company that works to provide 

innovative and engaging training to 

businesses, to help their employees 

absorb the information they are being 

given in a way that is entertaining and 

valuable.

Yorik Janssens, DigiDemics founding 

director, started as a freelancer in the 

eLearning space before identifying 

a need for more engaging training. 

He found it difficult to establish a 

competitive company in Spain and so 

decided to set up in Gibraltar while 

continuing to work with global clients.

His entry impressed the judges with his 

innovative methods of educating people 

on what training should really be like in 

this modern age, as the practice is all 

very new. In particular, his Articulate 

Rise modules include an engaging mix 

of video, audio and written information 

to keep the consumption interesting 

throughout.

Yorik says that his business aims to “put 

the knowledge into a framework that is 

professional and engaging, that people 

can easily understand.” 

He also mentioned that although he 

wasn’t initially planning to enter the 

competition, he was encouraged to do 

so and is delighted to have won. “It feels 

amazing because the company is barely 

a year old, so to be recognised as a 

success already is incredibly gratifying. 

We are very much looking forward to 

seeing what the future holds.”

Business Innovation 
Award sponsored 

by Gibtelecom

WINNERS

- the 2022 winners of the 
Business Innovation Award
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Spirit of the Rock
Spirit of the Rock are the only local Gibraltar made gin 

company who began creating sustainable gin on the Rock 

long before it was considered trendy. One of their top sellers 

is Campion Gin, a unique drink made with the seeds of the 

Campion plant that only grows in Gibraltar.

They entered the Innovation awards because they are 

focused on creating “premium quality gin that doesn’t cost 

the earth.” As a local Gibraltar based business, transport 

costs on the environment are extremely low and their 

sustainable approach to the creation of their product saves 

500,000L of fresh water per year and significantly reduces 

plastic use.

When asked about their business values, Spirit of the Rock 

stated that they “focus on environment, community and last 

of all profit.” True to this nature, during the pandemic, the 

business worked hard to convert alcohol into sanitiser at a 

time when there was a great shortage and sent it to the GHA 

at cost price, forgoing all profit.

They entered the awards this year to raise awareness for 

their sustainable, local gin as they are in their fourth year 

of business and are currently working on a new initiative, 

encouraging bars to stop throwing away bottles by offering 

discounts and other incentives for recycling.  

Unpacked
The second highly 

commended entry was 

Unpacked, a refill service for anyone who is in Gibraltar. 

Unpacked offer cleaning, laundry and beauty care product 

refills to locals and make business’s cleaning practices eco-

friendly by reducing single use plastics, allowing them to 

come and refill their containers with cleaning supplies, “so 

they are only buying the product, not the packaging.”

Unpacked were invited to enter and thought it was a 

fantastic opportunity for them to encourage word of mouth 

and improve Gibraltar’s waste problem. Their founder 

discussed their entry and stated that “It’s innovative due to 

the sustainability. There is a huge waste problem in Gibraltar 

and currently, effective solutions don’t exist. Unpacked hopes 

to help the people of Gibraltar make greener choices moving 

forward.”

As a relatively new business, this is a great opportunity 

for Unpacked to encourage word of mouth surrounding 

Gibraltar’s waste problem. “I feel really proud to even be 

considered and to actually be commended for what we do 

as part of these awards, despite being a new business. We 

look forward to working hard in the future to help Gibraltar 

reduce its plastic waste further.”

Business Innovation 
Award sponsored 

by Gibtelecom
HIGHLY

COMMENDED

Highly commended entries
Also present at the awards this year were the highly commended entries, Spirit of 

the Rock Gin and Unpacked, a sustainable refill initiative. 

The Gibraltar Pass 
The Gibraltar Pass was established 

in August 2021 and combines all of 

Gibraltar’s top tourist attractions, as 

well as discounts from shops and 

restaurants, for one discounted daily 

rate. Top attractions such as the nature 

reserve, cable car and the Alameda 

Conservation Park are all included within 

the pass, providing a one stop solution 

for Gibraltar’s visitors. 

The pass was commended as innovative 

by the judges as there has never been 

a city pass in Gibraltar, so this initiative 

has worked to revolutionise Gibraltar’s 

tourism industry by creating an eco-

system for different entities to work 

together under the same system.

They also pride themselves on their 

sustainable initiatives, including a 

completely digital ticketing system to 

ensure zero waste and encouraging 

people crossing the border to 

experience Gibraltar to leave their cars 

behind and use the public transport 

system to reduce vehicle pollution, 

working with CitiBus to ensure that all 

key attractions are well connected with 

the frontier.

The Gibraltar Pass took part in the 

awards to raise awareness and 

encourage small businesses to come 

together and join in with the pass. When 

asked how it felt to be runner up, The 

Gibraltar Pass team said that “we feel 

very proud. Even though we haven’t 

even been established a year, we 

are very pleased to have been 

acknowledged and come in second. It’s 

a great achievement!”

Business Innovation
Award sponsored 

by Gibtelecom
RUNNERS UPS
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A word with the 
judges
I spoke with GFSB award judge, Kathryn 

Morgan, who mentioned that judging 

the Business Innovation Awards is the 

highlight of her year, as it allows her to 

experience new businesses in fields she 

might have never previously considered. 

“I thought this years’ entries were all 

great, it was really hard to try and pick 

through the diverse range of businesses 

on offer.” As such, a new highly 

commended award was introduced to 

the 2022 Business Innovation Award 

acknowledgements, to ensure that 

businesses making a real difference 

within Gibraltar are able to share their 

stories with the community and bring 

about more positive change.

Upon asking Kathryn about the winner, 

DigiDemics, she said that “It isn’t just 

another boring online training program. 

It’s making the E-Learning space more 

interactive and providing managers with 

the tools they need to see where their 

business and employees are struggling, 

leading to informed action.”

Kathryn believes these awards not only 

highlight the work of the GFSB but are 

also an essential part of encouraging 

innovation in Gibraltar’s business space, 

opening the eyes of the community to 

see the diversity of local business.

Information about how to apply for 

future Business Innovation Awards can 

be found here”

 

https://www.gfsb.gi/benefits/awards/
business-innovation-awards/.

S Y S T E M S  .  W E B S I T E S  .  G R A P H I C S

+350 200 45599
piranhadesigns.com

Improve your business with a 
custom built web-based 
software solution.

Contact us to find out more:

Goodbye excel 
spre  dsheets.
S  y Hi to your online
d  t  base solution
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Prior to the pandemic, Yorik was living 

a digital nomad lifestyle, working as a 

freelance subcontractor and migrating 

freely from project to project; but when 

the eLearning skills shortage was made 

abundantly clear during the first few 

months of the outbreak, he saw the 

opportunity to level up, start his own 

business and compete for the increasing 

number of larger eLearning contracts. 

Living in Málaga at the time, Yorik had 

thought about founding DigiDemics 

in Spain, however a phone call with a 

Gibraltarian contact led to a rethink 

and the realisation that committing to 

a long-term relocation - and setting 

the company up on the Rock - was 

the smart decision in this fast paced 

industry.

DigiDemics now leads in a variety of 

different eLearning areas, depending 

on the unique needs of the client. These 

fields include instructional design, 

eLearning development and LMS 

acquisition. They are also specialists in 

animated explainer videos and coaches, 

turning company staff into eLearning 

experts in their own right by the end of 

the process.

Who DigiDemics helps
DigiDemics’ primary focus as a business 

is the non-profit sector, building over 

50 modules around the world for 

businesses such as the IRC, Stonewall, 

WorldVision International, EU outreach 

programs led by the Netherlands, 

and others. Focusing on the non-

profit sector has been an exciting and 

rewarding experience - a chance to 

make a difference and apply knowledge 

wherever training is needed, no matter 

the industry. 

According to founder, Yorik Janssens, 

the aim of DigiDemics is to provide 

“eLearning done right,” an innovative 

approach that is incredibly “important 

when you aspire to be the innovative 

eLearning company of choice for both 

non-profit and corporate clients seeking 

a tailored, exciting approach to online 

training.” 

Yorik believes that “a business is only 

as good as it’s people. In turn, people 

are only as good as the training they 

get and the experience they gain,” 

a motto that reflects the business’s 

holistic and flexible approach to 

delivering their eLearning development, 

design and consultation services. “The 

DigiDemics’ process is crafted to help 

clients succeed, with a proven track 

record across industries. Our eLearning 

solutions get you past good, to best, by 

being tailored, smart, affordable, and 

delivered in weeks.”

DIGIDEMICS:  
THE INNOVATIVE 
eLEARNING 
PLATFORM

About DigiDemics
DigiDemics, winner of the GFSB 

Business Innovation Awards 2022, 

is a B2B company founded in May 

2021, designed to revolutionise the 

eLearning space, making education 

more engaging, transformative and 

customised to the unique needs of 

their clients. Yorik Janssens, company 

founder, states that DigiDemics was 

founded for practical reasons, “For more 

than 8 years I’ve been trying to turn 

on other people’s lights, improve their 

learning experiences and teach them 

how to level up.” However, it was only 

during the ever-changing circumstances 

of the Covid-19 pandemic that Yorik 

really began to see an accelerated 

demand in the global market for remote 

eLearning solutions, as businesses 

around the world fought to adapt to 

survive within their industries. 

Business Innovation 
Award sponsored 

by Gibtelecom

WINNERS
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E-Learning
Done Right.
Does your staff training not yet include online 
learning? Are you worried it’s not going to work or 
that it’s too expensive? Or have you tried eLearning 
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Innovation in business
Winners of the GFSB Business Innovation 

Award, DigiDemics put their innovative 

approach down to the fact that no one 

else in their industry is doing what they 

are doing. Larger competitors work with 

an expensive and outdated framework 

that creates simple drag-and-click 

information dumps that simply don’t 

work anymore in this immersive and 

engaging age of digital technology. 

“In the same time it takes for them 

to copy and paste PowerPoints and 

training manuals into online 

formats, DigiDemics is playing in 

educational video game territory, 

with boundless possibilities and 

applications to keep clients 

engaged.”

An example of DigiDemics’ 

innovative approach to their 

industry is their high-quality; 

client bespoke; 2D; role-playing; 

scenario-based games – available 

for 1/3 of the going market price, 

with 1/4 of the staff required. 

This transparent, efficient, ‘just 

in time’ scenario-based training, 

based on science, is individually 

tailored to simulate the 

decision-making learners will encounter 

during their day to day working lives. 

Furthermore, with the flexible nature of 

the training meaning that it is applicable 

in every sector, and remains relevant 

in a business for years, DigiDemics are 

creating a new movement of legacy 

learning, making the investment more 

affordable and accessible for small and 

medium enterprises. 

The business uses modern animation 

and development tools to recreate 

almost any task or scenario in a game 

setting, without the need for intervention 

from a manager or senior colleague, 

allowing everyone to efficiently focus on 

their own individual tasks whilst training 

is taking place. This then allows the 

learner to test workplace decisions with 

immediate digital feedback, allowing 

for mistakes to be made in a safe virtual 

space first, rather than on the job. 

“It’s new, practical and forward-thinking. 

Which is why DigiDemics is riding the 

crest of the eLearning innovation wave.”

Winning the Business 
Innovation Awards
As a relatively new business, winning the 

awards less than a year after launching, 

Yorik felt euphoric and relieved to win; 

with the acknowledgement leaving him 

feeling more certain than ever that his 

vision is headed in the right direction as 

a result. 

Yorik described the win as “completely 

unexpected,” but said that the “whole 

team was over the moon to have our 

work recognised as innovative by the 

panel. It felt like confirmation of what we 

already believed ourselves.”

The future of DigiDemics
As we emerge into the post-pandemic 

world, DigiDemics are beginning to 

branch out into the private sector, 

with new experiences in the gaming 

industry. Yorik is “keen to see DigiDemics 

develop more customised eLearning 

for businesses here in Gibraltar, by 

developing good-looking, innovative and 

easily accessible eLearning that 

leapfrogs traditional training on 

all counts.”

Optimistic and excited for the 

future, Yorik is continuing to see 

increasing demand for remote 

training, with statistics showing 

that the eLearning market size 

surpassed $315 billion in 2021 and 

is projected to be at $1 trillion by 

the end of this decade.

Yorik commented, “I’m certain 

that DigiDemics can take a 

significant stake of the market 

and become a major global 

player. I want to make DigiDemics 

the world’s leading eLearning company. 

The science is clear on how much more 

effective a gamified approach is than 

traditional forms of education and it’s 

been the dream of many in education 

sectors to see the videogame and  

eLearning industries intersect. We’re 

already doing this at DigiDemics and are 

on the cusp of going to the affordable 3D 

stage – and exploring VR and AR, which 

are set to become a central part of our 

lives in the coming years. The possibilities 

are endless.”
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INNOVATION AWARDS RUNNER-UP 
GIBRALTAR PASS
By Leanne Rocca 

Business Innovation 
Award sponsored 

by Gibtelecom
RUNNERS UP

O
ur innovation awards have 

allowed a multitude of 

fantastic, interesting and 

money-saving ideas to be 

showcased and celebrated. I met with 

the ‘GibraltarPASS’ team to discuss the 

concept of the ‘GibraltarPASS’ itself and 

find out more about the product.

The ‘GibraltarPASS’ Team are ‘thrilled’ 

to have won the Runner-Up place at the 

2022 GFSB Business Innovation Awards 

and ‘would like to thank the judges for 

their choice’.

So what is the ‘GibraltarPASS’? The 

idea brings us a one day digital visitors’ 

pass, combining all of Gibraltar’s top 

attractions and much more under one 

pass and at one cost, giving visitors 

a hassle-free, value-for money and 

superior experience of Gibraltar.

Visitors are able to buy the 

‘GibraltarPASS’ online on  

www.GibraltarPass.com and in return 

will receive a digital pass (similar to an 

online boarding pass) to their mobile 

phone that gives them access to the 

Rock’s most popular attractions and 

sites. Visitors’ simply display the Pass 

on their mobile device  which will be 

scanned at each attraction to gain 

entrance at no further cost. The Pass 

also includes a bonus of free transport 

on ‘Citibus’ routes as well as a wide 

variety of perks and exclusive discounts 

at activity providers, shops and 

restaurants across Gibraltar.

In turn, this will encourage visitors and 

tourists to visit restaurants and other 

local retailers who are welcoming 

business with open-arms since the 

difficult times they experienced during 

the COVID pandemic. And this was 

exactly the idea behind ‘GibraltarPASS, 

assisting these businesses by ensuring 

money is being spent in our local stores 

and sites here in Gibraltar.

And the ‘GibraltarPASS’ really does 

have something for everyone! Not only 

will you get to enjoy the most fantastic 

and famous sites in Gibraltar, but you 

will also receive a discount on some 

of the Rock’s other ‘gems’. Perhaps 

you may want to partake in a family 

bike-ride using ‘eBike tours’, test your 

puzzle-solving skills in the ‘Rock Escape 

Rooms’ or perhaps spend an evening 

with your partner at ‘Spirit of the Rock’ 

learning how gin is made and enjoying 

a tasting session, all possible with a 

special discount for ‘GibraltarPASS’ 

users!

And it is free to join as a reseller! Local 

businesses can join the ‘GibraltarPASS’ 

completely free of charge. There are 

no setup costs, no commission and no 

ongoing costs for the retailer.

However, what this does mean is that 

they can take advantage of the free 

marketing and high exposure the 

platform provides to their business and 

premises. It is also very likely to bring 

an increased visitors’ footfall to their 

premises, especially in the post-COVID 

period as tourists and visitors return to 

the Rock.

The ‘GibraltarPass’ is also proud to 

be aligned with Gibraltar’s green and 

environmentally-friendly agenda. This 

is not only manifested by the issuance 

of paperless, digital passes but also 

by including public transport as part 

of the pass itself. This encourages 

visitors to leave their cars at the border 

or in Spain, happy in the knowledge 

that their transport from the border 

to the city centre and to the cable car 

is already taken care of, via ‘Citibus’ 

routes 5 and 10; which are included in 

their purchased pass!
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The ‘GibraltarPASS’ considers Gibraltar in its entirety as a single 

attraction, and caters for the visitors entire experience of Gibraltar 

as a destination. It also encompasses most of the stakeholders in 

the tourism sector under one easy-to-use, fantastic platform; thus, 

revolutionising the way tourism on the Rock is managed.

The ‘GibraltarPASS’ team left me with this final comment on the 

competition.

‘We would like to thank our partners, over one hundred local shops, 

restaurants and activity providers that are part of ‘GibraltarPASS’. 

Thank you to The Bulb, GFSB, Gibtelecom and of course; the 

judges of the Business Innovation Awards for continuing to 

promote innovation on the rock. Be assured that we will continue 

to innovate the Gibraltar tourism product for the benefit of all those 

involved’.

The full list of locations, services and discounts available with 

the Gibraltar pass can be found at: www.GibraltarPass.com. The 

website is also the place to book your GibraltarPASS experience 

today! With thanks to the ‘GibraltarPASS’ team.
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FOR THE 
LOVE OF GIN! 
SAY HELLO 
TO SPIRIT OF 
THE ROCK
By David Revagliatte 

I
t seems that we have all fallen in 

love with gin. According to some of 

the latest alcohol industry figures, 

2020 and 2021 were bumper years 

for gin sales. In October 2020, the 

United Kingdom’s Wine and Spirit 

Trade Association reported 22% volume 

gains and a 27% increase in sales. This is 

despite the fact that total alcohol sales 

in the country had dropped by 20% (by 

volume), due to lockdown restrictions.

According to the UK’s HMRC, there has 

also been an increase in the number 

of independent gin makers too. There 

are now more distilleries in the UK 

than ever before and sales volumes 

worldwide are approaching 1 billion 

litres in an industry now worth £9,350 

million.

And while Gibraltar’s drinks market may 

be considerably smaller than the UK’s, 

we are not exempt from this upwards 

trend. Establishments all over Gibraltar 

now offer a large range of gins (and 

even more ways to enjoy them). But 

perhaps the clearest marker of the 

Rock’s love affair with the juniper-

based spirit is the fact it now has its 

own gin distillery. And I’m talking about 

a top-notch, small-batch, made-with-

love, type of distillery. The type that’s 

founded by gin lovers for gin lovers. 

Say hello to Stella and Peter Millhouse, 

the husband and wife team behind 

Spirit of the Rock.

Where are you 
originally from and 
what were you up 
to prior to setting 
up the business?
Stella: Well, I was 

born in Gibraltar and 

probably returned to 

Gibraltar when I was 

about 13. My mum’s Italian 

and people may remember 

her from Tony’s Ice Cream 

which was on Main Street. It was 

one of the original ice cream parlours. 

What have I been doing since? Well, I 

left, came back, left, came back. I did 

nursing in the ‘80s and ‘90s and veered 

into aromatherapy, and was doing 

clinical aromatherapy so that was - As a 

nurse, I could then do aromatherapy on 

ill patients. Because of aromatherapy, I 

developed a nose for scent so although 

it is mainly to do with healing, the 

aroma has to smell nice, massaging a 

myriad of unpleasant smelling oils onto 

someone’s skin is not going to help 

them feel better. I have been making 

lotions and potions since then so I have 

a solid base in botanicals and oils. The 

idea for making a craft gin in Gibraltar 

came around 5 to 6 years ago during a 

walk around the Rock and when I came 

across the Glen Rocky Distillery the 

seeds were sown. The more we thought 

about making a small batch craft gin in 

Gibraltar the more it appealed and the 

more it seemed to fit the locality.

Peter: 
I was 

actually 

a golf 

professional 

working along the Costa del Sol when 

Stella had her brilliant big idea. Quickly 

jumping on board, it took a couple of 

years to retrain as a distiller and fine-

tune our recipe. Stella’s trained nose 

and technical advice from a master 

distiller in London helped enormously 

to make sure Campion was very special, 

strong, smooth and sophisticated.

Was quality always a priority 
for you? 
Peter: That was quite funny because all 

of our friends and even people in the 

industry were going, “Don’t worry, it 

doesn’t matter what’s in the bottle, it’s 

all about the label and the story,” but 

we didn’t think that was a good idea - 

we wanted to create a great product, 

one for gin lovers. We had a visit from 

a top expert in the industry and he said 

just, “Your gin is far too good.” He said 

that people won’t get it. He said, “Put 

Business Innovation 
Award sponsored 

by Gibtelecom
HIGHLY 

COMMENDED
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a monkey on the bottle and fill it with 

anything and it’ll be fine.” Gibraltar 

deserves better we thought. 

Stella: Well we both had to love the 

gin blend otherwise how do you sell it 

really? When people taste it and they 

go “Wow, that’s amazing” your heart 

bursts with pride. We could have done 

the smart business thing and made a lot 

more money if we had had it made by a 

mega-distillery elsewhere, not worried 

about the contents just the packaging 

but it’s not about that, it’s about the 

passion of doing some well and unique. 

We also wanted to showcase the flora 

and fauna that are unique to Gibraltar 

which is why our first gin is called 

’Campion’ after the flower that only 

grows wild in Gibraltar and nowhere 

else in the world. 

We wanted to invest our time and 

money into a business with a triple 

bottom line. It needs to value the 

environment locally and globally, 

the society in which it trades in and 

lastly the shareholders. So we set our 

business up with this in mind and are 

succeeding somewhat but probably not 

to the shareholders’ expectations but 

eventually, that will come but without 

jeopardising the other 2 elements. 

Whenever we can we source locally, 

and use recyclable or better still - 

reusable packaging, nothing we do 

or use is purely to make the products 

look good on the shelf. Our second 

premium gin is called Candytuft which 

is Gibraltar’s national flower and unique 

in that this is the only place it grows 

in Europe. More citrus fruits, as well 

as peaches, means a lot more locally 

sourced ingredients.

How is the gin made?
Peter: Well, gin small crafted is 

relatively easy to make, but the recipe 

is the key, so that took us two years 

to develop. So what you’re looking 

at, if it’s a classic gin, it should be 

predominantly juniper so we went with 

that. That means half the botanicals 

should be juniper berries. Unfortunately, 

they don’t grow locally so we had to 

get those from Macedonia, which is 

the best place, but then there are lots 

of things we can source locally, which 

is again, the reason for doing it. Lots 

of citrus fruits grow nearby, we use 

roses from Morocco and carob pods 

that grow here on The Rock. It’s the 

first time anyone has ever added carob 

pods to gin. It’s just a nice blend, it took 

a long time. When we introduced the 

carob pods, it blew away the distiller in 

London because he’d never seen it and 

he didn’t realize what it would do to the 

gin. That’s one of the secrets I shouldn’t 

tell you.

What can customers expect 
from your flagship Campion 
gin? 
Peter: Well it’s sweet orange and 

lemongrass, so what’s strange about 

it is it doesn’t have lemon. You must 

never put lemon in our gin. If you put 

lemon in Campion, it tastes a bit weird 

so it’s not one of the notes, but if you 

put the zest of orange, or if you put in 

clementine, tonic, or anything on that 

orange scale, it works really well.

Campion, our first gin, is a London dry 

gin which basically means nothing is 

added after distillation. That’s what 

London Dry Gin means, but we also 

make Candytuft, so that’s what we call 

New Western Dry Gin where you’re 

allowed to add flavours that wouldn’t 

pass through the still, such as peach. 

That’s a really funky modern gin that 

mixes really well.

How would you describe it 
from a brand point of view to 
someone you just met?
Peter: Yes. Strong, smooth, and 

sophisticated is what it is, basically. 

It’s 48% ABV which is relatively 

strong, it’s very, very smooth, that’s 

mainly because of the carob, which 

pulls everything together and makes 

it creamy. I’d say it’s a little bit 

sophisticated or complicated because 

it doesn’t have the lemon that normal 

gins have so it goes off in a different 

direction. The way I would describe it 

is that most people when they taste 

it for the first time, you look at them 

they have a quizzical look in their mind 

because they’re trying to figure out 

what it is.

It’s a mysterious adventure, really, it’s 

not obvious. Lots of modern gins tend 

to be very obvious. 

Where can our readers get 
hold of a bottle?
Stella: Well, our main outlets now are 

Khubchands and The Wine Shop on 

Main Street. Some of the other shops 

have it too. And then there’s the airport 

shop in the departure lounge here in 

Gibraltar. It opens up a whole new 

reach for our product! 

Peter: We’ve had lots of pictures from 

Australia of bottles on the beach too.

Tell me about those tasting 
events you have been hosting 
recently. 
Stella: We don’t do gin tasting nights, 

we do the ‘Gibraltar Gin Experience’ 

with gin through the ages, basically 

from the beginning, when gin was first 

invented to the gins that are now. Peter 

normally and then we have Leslie who 

runs these events now.

HOW TO DRINK IT
“A classic London Dry Gin like 
Campion, it’s almost better 
not throwing too much into it, 
whereas the modern gins that 
most people are comfortable 
with nowadays because that’s 
a trend that only started in 
the year 2000, is to add lots 
of stuff to it, and Candytuft 
we made it on purpose to be 
incredibly flexible, so even 
with lemon, orange, cucumber, 
grapefruit, all those things.”
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Peter: We called it the Gibraltar Gin 

Experience because what we do is go 

back two and a half thousand years to 

the beginning of distilling in the Indus 

Valley, explain how it began, how pot 

stills were invented, what you get 

from pot stills, which is most ordinary 

alcohol, and then how the pot stills 

changed in 1830 to column distillation, 

which gave us London dry gin, which is 

the benchmark, and then how basically, 

in the year 2000, it got reinvented with 

New Western Dry Gins where you’re 

allowed lots of funky flavours after 

distillation. That’s the story of gin, and 

the great thing is we’ve made the gin 

through history so people taste the 

gin. We let them sniff coffee beans and 

have a biscuit in between and so they 

restart until they differentiate and they 

can learn as the different botanicals 

were added through history and how 

the process has changed and the gin 

has changed.

The GFSB is a potential 
network through which to 
promote your gin, are you 
working with local businesses, 
and brands? 
Peter: We make this gin for companies 

where we will rebrand any of our 

famous gins or we’ll actually even 

create a new blend for the company. 

We do things like team building so a 

company could come in and have a 

team that makes the blend, a team 

that then designs the label, a team that 

creates the story, and that way then 

they have a product to give away to 

their clients that they’ve made which is 

relevant to their company. We’ve done 

that quite a lot with the Royal Navy as 

well, the ships are coming in and doing 

that.

Stella: There are quite a few more 

projects in the pipeline, really, so 

everyone’s getting excited about 

buying it for this Christmas coming. 

Lots of companies are now going, 

“Okay, we’ll do a branded gin as a 

corporate gift this year”.  It’s funny 

because we’re now still in May but 

actually people need to get going 

if they’re going to get it made and 

planned and sent out.

For more information, visit  

www.spiritoftherock.gi
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INNOVATION AWARDS  
HIGHLY COMMENDED 
UNPACKED
By Leanne Rocca 

Business Innovation 
Award sponsored 

by Gibtelecom
HIGHLY 

COMMENDED

O
ur Innovation awards were 

entered by many different 

businesses with a multitude 

of ideas and concepts to 

put forward. I met with one forward-

thinker, the founder of ‘Unpacked’ 

Andrea Donohoe to find out how we 

can all bring some sustainability and 

greener living into our homes every 

day.

‘Unpacked’ provides a one-of-a-kind 

refill service for your everyday, essential 

cleaning and beauty products. This 

could be anything from a hand soap or 

a floor cleaner, all the way to your fabric 

conditioner. All products are made from 

naturally derived ingredients, vegan, 

animal-friendly and can be purchased 

plastic-free. All refills are available in a 

range of sizes and quantities, from as 

little as 100ml to our largest 5L bulk 

containers, bringing flexibility and 

choice to the consumer. Refills can 

be purchased via the website. From 

there you can select to have your items 

delivered to your home or, make an 

appointment to refill at Unpacked’s 

centrally located storeroom.’

We stock a range of branded, glass 

and recycled packaging; however, 

customers are equally encouraged to 

reuse bottles from home, providing a 

convenient service with the opportunity 

to reduce plastic waste!’

So where did 

Unpacked begin? 

Andrea, like many of us in 

recent years started wondering 

more about waste and recycling, 

where does all of our waste exactly 

go? Especially in a small place such as 

Gibraltar sustainable living should be at 

the forefront of most of our minds.

‘Looking at the amount of waste I was 

bringing into my home and having a 

busy family life, I was looking for ways 

to reduce this and I started conducting 

my own research. Just generic website 

searches will show what other countries 

are doing to lower their waste usage, 

and it was here I found that particularly 

in the UK refill stations were becoming 

a popular offering’.

After some further market studies, 

Andrea quickly realised that this type 

of service would be highly beneficial in 

Gibraltar, and after a few conversations 

of encouragement from friends

 

‘Unpacked’ was 

born! And since then, 

there are many like-

minded people with a 

strong desire for the environmental 

maintenance of the Rock. As a 

landscape designer and gardener by 

trade, she has always been interested 

in maintaining our planet with green 

solutions and being as kind to our 

environment as possible.

In fact, Unpacked and their packaging-

free products have been so well 

received, Andrea is already looking 

to move to a larger premises to 

accommodate her clients needs and 

product demand, which for a start-up 

company of roughly six months trading 

is fantastic!
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‘Unpacked’ has already proven itself not 

to be just for the home, as they have 

already expanded to cater for businesses 

and are providing a number of local food 

and beverage establishments with large 

supplies of cleaning products without the 

plastic waste, which should hugely impact 

on the amount of rubbish thrown out by 

these busy premises.

As we know, Gibraltar does not have its 

own recycling facilities, we therefore rely 

on all the recyclable waste products to be 

sent to Spain for recycling. 

Unpacked strives to be the most 

sustainable it can be. ‘Our bulk containers 

are always reused and remain in 

circulation with our customers, they are 

not discarded.’ The aim is to become an 

entirely closed loop system of supply and 

distribution as soon as we are able to do so. This would mean 

our imported 1000L containers would be returned, refilled and 

redistributed, eliminating any and all waste from our service.

Although this is a new and niche product, Andrea firmly 

believes there is room for more than one business of this 

kind here in the Gibraltar market. She is currently looking at 

supplying to shops to franchise the products and make them 

more available to a wider audience.

It is easy for any of us to go to the supermarket and take 

another bottle off the shelf, another product in a plastic 

packet but ‘Unpacked’ and its concept really encourages 

each of us on our own personal level to look at our own 

spending habits and see if what we are buying could be more 

sustainably purchased. A small change from each of us each 

day can make a huge difference to the overall environmental 

picture.

And where can we expect to see ‘Unpacked’ 
going in the future?
‘I have been looking into bringing in items such as reusable 

nappies and hygiene care products as the next phase. There is 

such a wide range and a huge multitude of products available 

and directions to branch into. For now, we will essentially be 

focussing on the liquid products and our powders. Perhaps 

one day we could even branch out into refillable dried food 

products or items such as olive oil; but essentially we want 

to spread the message of sustainability and recycling to the 

people of Gibraltar and show there are better alternatives 

to using harmful chemicals wrapped in plastic from the 

supermarket.

After speaking with Andrea, it is clear to see why ‘Unpacked’ 

has been so fantastically received not only by the Innovation 

Awards Judges but also by the Gibraltar Public. These high-

quality, environmentally-friendly products can teach us all 

about how to think more about the product choices we are 

making everyday.

If you would like to learn 

more about products from 

‘Unpacked’ and would 

like to contact Unpacked 

directly you can email 

hello@unpackedgib.com  

or on their direct 

telephone number 

54013313.

With thanks to 

Andrea Donohoe

One complete solution to all
Gibraltar’s security requirements

•  CCTV & Access Control  
•  Fire & Intruder Alarms

•  Manned Guarding 
•  Mobile Response Services & Key Holding

•  Clamping Services  •  Debt Recovery

Suite 33, Don House Arcade,
3rd Floor, Main Street, Gibraltar

Tel: +350 200 63699 (24hr)
sales@securitek.gi

www.securitek.gi
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‘
Property Promise’ Real Estate agents and ‘Purple Chilli’ 

Recruitment first burst onto the Rock in September 2020 

with their dynamic and vast business services. I met with 

Hayley Saker, the driving force behind these entities to 

discover more about these fast-growing companies and their 

entrance into the Innovation Awards this year.

‘Our team is committed to continuing to be one of Gibraltar’s 

leading and most innovative services, with a growing team 

of dedicated experts offering the expertise, knowledge and 

tailored solutions to help customers with their requirements. 

As a business, we continually invest and embrace the use 

of the latest technologies to ensure easier, faster, and more 

effective communication and improve employee productivity 

and satisfaction’. The innovative and unique idea of 

collaborating both companies to create their very own unique 

selling point and difference to the market.

And the business model for the companies is indeed fantastic. 

For business owners who may be seeking property for living 

or property for office space, ‘Property Promise’ is your one-

stop shop. However, add ‘Purple Chilli’ recruitment services 

into the mix and you have the complete business start-up or 

relocation package. With expert advice to suit all business 

types, you can rely on the team of professionals to ensure the 

most precise and efficient service every time. And with only 5* 

reviews received from their clients, you can be sure this is the 

right place to go for your business needs.

With their expertise in financial services, crypto projects, 

online gaming, insurance and banking almost all business 

sectors here in Gibraltar can be catered for.

‘Property Promise’ and ‘Purple Chilli’ offer relocation advice 

and impartial business advice to help you on your journey. 

Using the latest technology, be it through their modern CRM 

system, paperless signatures through Docusign and online 

interviews; the companies boast cutting-edge innovative 

ideas and limit their eco-footprint.

So where can we see these dynamic-duo companies in the 

future? There will be expansion into business development 

overseas, participation in a upcoming careers fair, a charity 

event at the Sunborn Yacht hotel in the next couple of months 

in aid of raising funds for Ukraine and the local EV Foundation; 

plus a brand new ‘Purple Chilli’ website which will allow users 

to search internationally! 

With thanks to Hayley Saker. Visit 

www.propertypromise.gi or 

www.purplechillirecruitment.gi to 

find out more or to find your dream 

home/career today!

INNOVATION AWARDS FINALIST 
PROPERTY  
PROMISE AND 
PURPLE CHILLI
By Leanne Rocca

Business Innovation 
Award sponsored 

by Gibtelecom 
FINALIST

THINKING OF RELOCATING
YOUR BUSINESS?

At Property Promise and Purple Chilli Recruitment, 
we provide simple and stress-free property and 

recruitment solutions to help start your business 
relocation journey.

One solution for all your
business relocation recruitments

Choose Property Promise & 
Purple Chilli Recruitment

support@purplechillirecruitment.gisupport@propertypromise.gi

Commercial
Properties

Advertise
Jobs

Professional
Advice

propertypromise.gi purplechillirecruitment.gi

(+350) 200 40415 (+350) 200 67931
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INNOVATION AWARDS FINALIST 
PRO-SERVICES  
By Leanne Rocca 

‘
Pro-Services’ is a home-grown 

Gibraltar business offering a 

multitude of cleaning services, from 

office cleaning, car cleaning and 

valeting right down to external building 

cleaning.

The diverse types of work they conduct 

has led for an expansion into many 

sectors since the company was founded 

in 2000 and ‘Pro Valeting’ where it 

all began now has a huge offering of 

services.

‘Pro-Valeting’ offers an eco-friendly 

waterless wash, coming to the client 

directly if required with their adaptable 

client-focused service. And with 

products such as their unique ceramic 

vehicle coating, wheel restoration 

services and puncture repairs, it really 

does prove to be a one-stop shop for all 

your vehicle needs.

And with good reason, the company 

prides itself on being unique and being 

able to stand out from other cleaning 

competitors here in Gibraltar. With a 

strong loyal client base, this ensures 

recommendations are plentiful and 

by placing a high company value on 

the customers by ensuring each job 

is complete to the highest standards; 

opportunities in the market keep 

presenting themselves.

‘Pro-Valeting’ also offers marine 

services, so now the luxury valet 

service is now available for boats also. 

Their knowledge of maintenance and 

detailing ensures that the top service 

offered to land vehicles is applied 

to those at sea, from a basic clean 

to specialised mould clearance; the 

innovative products and solutions will 

have your boat ready for summer in 

no time! They also pride themselves 

on their environmentally friendly 

services, such as their waterless wash; 

and ensure that all of their services are 

conducted with as least impact to the 

environment as possible. Inside of their 

workshop, they have also replaced all 

lighting with low energy LED bulbs 

and introduced solar lighting where 

possible. In a place as small as Gibraltar, 

these small acts from a busy business 

really do make a huge impact overall.

‘Pro-Services’ have also implemented 

a large recycling scheme to ensure all 

waste across the company is disposed 

of safely and in an environmentally 

conscious manner. Items such as paper 

and plastic, air filters and oil filters are 

all collected to be recycled correctly 

and appropriately. More unusual and 

definitely more harmful items such 

as tyres, oil and car batteries are also 

responsibly recycled which is fantastic 

news for our surrounding oceans and 

wildlife. The future of ‘Pro-Services’ 

looks not only bright but also ‘green’! 

The company will be introducing further 

solar energy standard practises into 

everyday business, will be looking to 

change all company vehicles to electric 

to further lower the environmental 

impact and will be looking to implement 

a water system which recycles 

rainwater instead of using fresh to 

clean.

If you would like more information on 

the fantastic work Pro Services do and 

any upcoming news from them please 

visit www.proservices.gi or alternatively 

you can send an email directly to  

info@proservices.gi

Many thanks to Simon Micallef Eynaud 
Carr of Pro Services.

Business Innovation 
Award sponsored 

by Gibtelecom
FINALIST
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By Jackie Anderson

New Member Profile

GET STARTED ON 
RECOVERING WITH 
TURMERIOS 
THERAPY CENTRE

W
e live in a world 

which is increasingly 

connected by the 

internet and yet 

where people appear to be increasingly 

disconnected from nature, for each 

other and even from themselves.  

Added to that, we are becoming 

more aware of how that sense of 

disconnection affects our daily lives: 

mental illnesses on the rise, a global 

pandemic that we have not quite seen 

the back of, the intensifying anxiety 

that is caused by global turbulence and 

economic crisis. People are seeking 

out ways of finding healing their lives. 

Thankfully, in Gibraltar, we have a very 

good health service and alongside this, 

there exist a number of ‘alternative’ or 

more traditional ways of finding healing, 

or natural therapies to support healthy 

living. 

Turmerios in Gibraltar launched only a 

few months ago as a Holistic Therapy 

Centre. Its founder, herself a healthcare 

professional, Cicy D’cunha spoke to 

InTouch about her new business.

What is holistic therapy?
Holistic therapy means taking care of 

body, mind and soul, equally. For many 

years, we have been turning to medical 

science for healing when we display 

symptoms of illness. I have been a 

surgical nurse for twenty-two years, and 

I know just how important it is to receive 

high quality medical treatment; it is vital 

for life. 

And yet, at the same time, all during 

those years, I have been deeply aware 

of the importance of also sustaining the 

health of the mind as well as the body, 

and of the spirit as well as the body 

and the mind. It is all linked; there is an 

intrinsic link between the body and the 

mind and the spirit which is individual to 

each one of us, and there is an intangible 

link between each individual and others, 

between human beings and the world 

and universe in which we live. Medical 

science is a wonderful thing and very 

necessary, but sometimes the link 

between body, mind and soul is ignored. 

Turmerios brings together a wide variety 

of therapies to help our clients find the 

right one for their condition, for them as 

an individual.

All holistic therapies are safe, and they 

fulfil a natural healing modality that 

helps the individual to relax and connect 

to themselves, to their true essence 

as a human being, while allowing and 

precipitating the body, mind and soul to 

heal itself.

What are the healing services 
that Turmerios offers?
We offer counselling in multiple 

languages – our services are face to face 

and also online. Our business model 

brings together a range of qualified, 

certified and licenced therapists from 

across the globe.

Included in the therapies that we 

offer are natural skin rejuvenation 

therapies (turmeric face masks, for 

example); Ayurvedic massage therapies; 

reflexology; hypnotherapy; regression 

therapy; inner child work; reiki; Pranic 

healing; systemic constellation therapy;  

life coaching; workshops; online yoga, 

teaching sessions; homeopathy / 

Ayurvedic consultations from India and 

UK; counselling and more.

Who are your target 
customers and how do you 
reach out to them?
Our target customers are both local 

people and anyone worldwide helped by 

the resources that the internet so readily 

provides. This is why I have chosen 

therapists from many different countries. 

For example, we have a Brazilian 

therapist who can offer counselling in 

Portuguese. We can also offer therapies 

in English, Spanish, Malayalam and Hindi.

To achieve this has been a challenge; 

as a nurse I knew how the healthcare 

service worked but needed to research 

the world of business in Gibraltar very 

thoroughly. I have learned a good deal 

during this setting up period, but I 

firmly believe that great things can be 

achieved when working outside of one’s 

comfort zone. Challenges in life cannot 

be avoided, so I face each of them with 

courage and determination as this is the 

only way I can move forward.

For Turmerios, I have collaborated 

with numerous therapists on a global 

level and, having endured the Covid-19 

pandemic, as a group of health 

professionals we have discovered the 

value of collaboration and working 

together. 
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I am grateful for the tremendous 

support I have received from family, 

friends and colleagues along my road to 

fulfil my dream, because Turmerios is a 

fulfilment of a dream for me. I have been 

a professional nurse since I was 17 years 

old and I feel blessed at how fortunate 

I am to work in such a worthwhile 

profession and to have a steady income. 

Now with Turmerios, I can help people 

connect with others who help them to 

find a pathway to healing and at the 

same time, I am also fortunate in helping 

people to grow their therapy work and 

connect with clients.

Tell us a bit about yourself 
and how you came to set up 
Turmerios?
I grew up in Kerala, in southern India, 

where during my childhood it was simply 

natural to use natural remedies and 

alternative therapies. We understood 

the Ayurvedic traditions and we also 

knew how to use nature to support the 

body in healing itself. We lived a very 

healthy and balanced lifestyle, and it is 

having seen the contrast when living and 

working in India, Scotland and now in 

Gibraltar, that gave me the impulse to 

offer holistic therapy services. In a way, 

I am giving back to a world which has 

placed me in the very fortunate position 

of being able to provide comfort, healing 

and health to others.

I would add that these are complementary 

therapies and that they do not take the 

place of ensuring you have appropriate 

medical investigations and treatments, 

and one of the things our therapists 

make sure of is that if they see that 

a client needs to see a GP, they will 

immediately advise them to do so. This 

is therapy only – not medical services.

What are your aspirations for 
the future of Turmerios?
I want to focus on more marketing and 

getting information out to people. We 

have a Facebook page and a YouTube 

channel and also work on Instagram. 

I would like to see the Turmerios logo 

become instantly recognisable. I would 

love to engage this dynamic range of 

people to share their life experiences on 

my Turmerios The Mind Opens project, 

as I believe we are raised by lifting up 

others.

As I explained, the support of my family 

and friends is vital to me, and they have 

helped me with social media, creating 

videos and even designing the logo. 

I also would like Turmerios to be able 

to support people in many ways. 

For example, I have a pen that is 

biodegradable and inside there is a seed. 

When it breaks down, it grows into a 

tree, and these are made by a collective 

of workers in India. We could make them 

in Gibraltar; there is a cycle to life and 

we are all part of it.

If you would like to find out more about 

Turmerios and the holistic therapies 

available, you can follow on Facebook: 

Turmerios Gibraltar or on Instagram: 

turmeriosgib or you can email: 

turmeriosgalleria@gmail.com or  

info@turmarios7.com.

 

GOES GREEN…….AND ACHIEVES THE ISO14001:2004 - 
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What made you make the 
move into running your own 
business?
Having studied Business and Finance 

when I was young, I started my own 

business which I successfully ran for six 

years. I remember these exciting times 

very well! In actual fact, I was so much 

involved in business that I became one 

of the founder members of the GFSB. 

Unfortunately, circumstances led me to 

change and continue my career in the 

public sector. Now, having retired about 

three years ago, and still remembering 

the thrill and excitement of having my 

own business, I decided to take the 

plunge again.

What were the biggest 
challenges in the early days 
and how did you overcome 
these?
I started doing my market research, 

prepared a comprehensive detailed 

business plan, finalised arrangements 

and contracts with UK partners 

suppliers, and was ready to go when 

all of a sudden the COVID pandemic 

struck, and we all went into lockdown! 

But, being stuck at home gave me time 

to reflect and the opportunity to plan 

and prepare further.

Did you ever feel like giving 
up and how did you overcome 
that?
You can well imagine the headaches in 

trying to set up a business in the middle 

of a pandemic and trying to register the 

company, and all the documentation 

that goes with it. The waiting and 

uncertainty of not knowing if and 

when restrictions would lift was a real 

dampener. But believing in our product 

and sheer determination meant I was 

not dissuaded from persevering.

Was it difficult at times to 
balance family commitments 
and business commitments, 
and what are your tips for 
finding that balance?
As many of us entrepreneurs know, 

business owners, more often than not 

work longer hours than in other normal 

jobs, working into the night trying to 

catch up with admin tasks, trying to 

make your business as professional 

and successful as best you can. This 

could affect your family life and other 

commitments. Planning your day and 

strict time management is crucial for 

a happy medium and a must to spend 

with your loved ones. I even go further; 

one should even allocate and include 

time for training and exercise for a 

healthier mind and lifestyle! Remember 

you are doing this for yourself and your 

family!

What were the biggest 
mistakes you think you made?
I cannot recall having made any huge 

mistakes as such, not yet! The beauty 

is to come to terms and acknowledge 

when you have made a mistake and to 

learn from such an experience so as not 

fall into the same trap again.

What would you do differently 
if you had the chance?
This I have learnt from experience. 

Get to know the market and your 

competitors. Do in depth research, be 

more patient, less worrying over spilt 

milk, believe in yourself, listen more, and 

be prepared to take on board advice. 

Be prepared and flexible for changes to 

your business. Try and find a mentor!

What are the achievements 
you are most proud of?
My proudest moment was when we 

successfully delivered our first bulk 

order of our Smart Storage Vebox 

cabinets to our clients, which were 

installed and unequivocally met the 

stamp of approval of HM Government 

of Gibraltar. And I am also proud when 

clients continuing expressing their joy 

and satisfaction of our services and 

products.

What do you think are the 
most important characteristics 
of successful business leaders?
Business leaders should be innovative, 

flexible, willing to learn and be able 

to accept changing markets and 

circumstances. They should be able 

to evaluate risk. They should be open, 

involved, and able to communicate, 

and really listen to their staff, treating 

everyone as a valuable member of the 

organisation. They should be prepared 

and willing to learn ideas from them, 

always treating and caring for their 

staff properly with respect and dignity. 

A happy workforce will deliver, work 

better and in times of need will respond 

and go above and beyond what is 

expected from them: be prepared to 

recompense your staff appropriately.

What is your favourite thing 
about being in business?
Meeting interesting people and 

challenges. The icing on the cake is 

satisfaction of achievement.

What is your business dream 
and has the end game changed 
for you over the years?
My ambition is to sustain a long and 

profitable business so we can be in 

a position to be able to plough back 

and invest in our youth and in our 

community in Gibraltar!

Why did you join the GFSB 
and what are its greatest 
strengths?
We joined the GFSB as it gives us 

the opportunity to network and meet 

people with great ideas. We are proud 

to be members of a professional 

organisation with up-to-date business 

and industry information, with the 

ability to provide business expertise 

and knowledge, and readily available 

for advice and support when required.

Meet the Board  |  Henry Bautista 
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COMPETITION TIME!

Wally’s Social:  
£180 worth of services or training course. 3 months expire date from the date 

the winner receives the voucher.

Aphrodite Beauty:  
£50 voucher to be used on products or treatments. 60 days expiration date from 

the day voucher is claimed. 

Beacon Press:  
£20 voucher to be redeemed in one visit in any Beacon Press products valid for 

30 days.

W
elcome to the Intouch Magazine Competition!  

The answers to the following five questions can be found within 

this issue’s interviews and features. Answer the following five 

questions correctly for a chance to win the following prizes:   

Spirit of the Rock is Gibraltar’s only distiller of spirits and was Highly Commended in this year’s Business 
Innovation Awards. What is the name of their flagship London Dry Gin? 

A. Candytuft   

B. Campion  

Which company was recognised as a ‘Runner Up’ in this year’s Business Innovation Awards? 

A. Unpacked 

B. Digidemics 

What is the name of the charity that local entrepreneur, Navin Mayani is Chairman of? 

A. Gibraltar Alzheimer’s & Dementia Society 

B. Cycle of Life 

Which of the GFSB’s Board features in this month’s ‘Meet the Board’ feature?

A. Blythe Reeves 

B. Brenda Cuby 

Where did Cicy D’cunha, founder of Turmerios Therapy Centre grow up? 

A. Kerala, Southern India

B. Gibraltar’s South District 

Q1

Q2

Q4

Q5

Q3

C. Elderflower

D. Mojito 

C. Gibraltar Pass 

D. Pass Out

C. Southern Italy 

D. North District 

Prizes Terms and Conditions:

Wally’s Social: Voucher valid for three months from the collection date. 

Aphrodite Beauty: Voucher valid for 60 days from the collection date.

Beacon Press: Voucher valid for 30 days from the collection date and must be redeemed in one visit. 

C. Planit 

D. CYE-CYL

C. Henry Bautista 

D. Owen Smith

Please send your answers along with your full name, telephone number and  
contact email address to gfsb@gfsb.gi no later than 31st August 2022. 

READING
WINS
PRIZES!



Smarter  
phone systems  

for your business
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£14.50

From only

per user per month

To be your best, choose the best.

Cloud-based, scalable  
& cost-effective, with Cisco 

handsets included

Call centres, auto-
attendants and mobile 

integration available

Dedicated account  
manager and 24/7  

technical assistance

Visit gibtele.com/hpbx
or call 20052200 for more info.


